<Report>Agenda Item No.: D.2.d.

Economic Development Edmonton ‘Branding Edmonton’ Initiative (M. Phair, R. Hayter, K. Leibovici).

Economic Development Edmonton ‘Branding Edmonton’ Initiative (M. Phair, R. Hayter, K. Leibovici).



Recommendation:

That the March 28, 2003, Corporate Services Department report be received for information.

Report Summary

This report responds to three Administrative Inquiries regarding Economic Development Edmonton Branding Edmonton Initiative.

Previous Council/Committee Action

· At the April 9, 2003, Executive Committee meeting, this item was postponed to the April 23, 2003, Executive Committee meeting.

· At the March 11, 2003, City Council meeting, Councillor M. Phair made the following inquiry:

“Recently Economic Development Edmonton (EDE) has announced a program looking for a nickname for the city/or branding of the city.  Currently many people think of Edmonton as the City of Champions.

1. Where did the naming of Edmonton as City of Champions come from?  Was it sanctioned by the City?

2. City parks have put up signs with the City of Champions on them.  Does EDE have the mandate to change those signs?

3. If a new name is found, does the City/City Council need to officially recognize it?  Would the City’s Names Advisory Committee have any role?

4. Any other information that Administration might be able to provide on this topic would be useful.”

· At the March 11, 2003, City Council meeting, Councillor R. Hayter made the following inquiry:

“I am sure Members of Council remember those science fiction TV shows about extra-terrestrial life where the announcer would solemnly intone “we are not alone.”

During a recent trip to Los Angeles I discovered we are not alone when it comes to the city’s slogan.  I was stunned.

As the photograph shows, the City of Inglewood also calls itself the City of Champions, and yesterday I had an e-mail from a citizen who said that Brockton, Massachusetts uses the same brand.  I have heard that some other cities have also latched onto this slogan.

I would appreciate a report from Economic Development Edmonton indicating if there are more than these three cities, including Edmonton, which use City of Champions as its official logo.”

· At the March 11, 2003, City Council meeting, Councillor K. Leibovici made the following inquiry:

“I have some questions regarding Economic Development Edmonton’s current initiative to re-brand Edmonton.

1. To what extent has our own Administration been involved in the planning of this program?

2. What commitment does the City have to adopting or supporting the end product arising from this branding initiative?

3. What will happen to the existing brand names and slogans the city currently uses, and how many brand names does the city have?

4. What is the funding source that is allocated for this initiative?

I would appreciate a response back by the first Executive Committee meeting in April.”

Report

· As one of its cluster initiatives, Economic Development Edmonton (EDE) has been searching for a brand identity to more effectively market the Edmonton region nationally and internationally.  A team of 75 regional stakeholders have been involved in the process for nearly two years.

· Answers to the specific questions are as follows:

1. Where did the naming of Edmonton as City of Champions come from?  Was it sanctioned by the City?

The use of the slogan in Edmonton dates back to 1984, when Councillor Cavanagh and Leo Leclerc coined it as a way to promote Edmonton.  Its use was popularized in 1987, when Mayor Lawrence Decore used it to describe Edmonton’s response to the tornado.  Edmonton Sun columnist Terry Jones also used it in 1987, when the Edmonton Eskimos and Edmonton Oilers both won championships.  The City never officially sanctioned the slogan.

2. City parks have put up signs with the City of Champions on them.  Does EDE have the mandate to change those signs?

No.  EDE’s branding initiative is related to a marketing slogan for the overall region.  EDE has no mandate, nor any plans, to change City of Champions signs.

3. If a new name is found, does the City/City Council need to officially recognize it?  Would the City’s Names Advisory Committee have any role?

While City Council’s endorsement and support of the new slogan would be of great value; there is no need for Council or the Names Advisory Board to officially recognize it.  It is a regional marketing slogan, not a change to the City’s unofficial existing slogans.

4. Are there cities other than Edmonton who use the “City of Champions” slogan?

At least eight other North American cities currently use City of Champions as a slogan or logo.  The list includes Detroit, MI; Pittsburgh, PA; Brockton, CA; Duncanville, TX; Inglewood, CA; Joliet, IL; and Lilburn, GA.  Two other cities use “Home of Champions” – Trail, BC and Natick, MA.
5. To what extent has our own Administration been involved in the planning of this program?

In addition to EDE’s leadership role, employees from the Corporate Services and Planning and Development Departments have been participating.  Planning and Development has some ownership of the existing “Smart City” slogan, and the Corporate Services, Communications Branch is involved with the City’s overall identity programs.

6. What commitment does the City have to adopting or supporting the end product arising from this branding initiative?

Council has formally supported only one slogan – “The Oil Capital of Canada”, which dates back to 1947.  None of the other slogans were approved by Council or protected by copyright.  The Administration has indicated to EDE that its support will be limited to the placement of the new brand on civic advertising, pending Council approval.

As a matter of interest, Edmonton’s previous slogans are as follows:
· Canada’s Richest Mixed Farming District,

· Crossroads of the World,

· Heart of Canada’s Great North West,

· City of Champions,

· Gateway to the North,

· Smart City,

· Volunteer Capital of Canada,

· Canada’s Festival City,

· Official Host City for the Turn of the Century, and 

· Top of the World.

7. What will happen to the existing brand names and slogans the city currently uses, and how many brand names does the city have?

Of the ten known City of Edmonton slogans, City of Champions is the only one that is in use by the City.  It currently appears on highway entrance signs around the city, but is not used in any official role.

Once the EDE initiative comes up with a new branding slogan, the City of Champions signs can remain as is, or Council can choose to support the new initiative by removing the signs.

8. What is the funding source that is allocated for this initiative?

EDE’s regional re-branding initiative has a total budget of $300,000 with $150,000 coming from the funding provided by City Council for the Greater Edmonton Competitiveness Strategy, and $150,000 from the Western Economic Diversification Fund.

The new slogan can be incorporated in civic advertising and publications at no additional costs.

D


2


d














Routing:



Executive Committee

Delegation:


R. Garvey/D. Schneider

Written By:


D. Schneider

March 28, 2003

Corporate Services Department

File: 2003COC009
(Page 1 of 3)

(Page 2 of 3)


